About Us
CITA's Initiation
Many prominent public personalities and eminent professionals came together under the leadership of visionary Shri. Sharad Pawar to address the challenges of globalized marketing of agricultural produce in WTO regime. These personalities identified the needs of post WTO era for development of agri trade and agribusiness. Thereafter CITA (center for International Trade in Agriculture and agro-based industries) was set up to cater to the core needs of agri-business. Initially established in 2000, as an initiative of Yashwantrao Chavan Pratishtan, Mumbai, CITA is now a section 25 company registered on 25th March, 2004 under the Companies Act 1956.
Our Mission
Empower farmers and stakeholders for 21st Century agribusiness through various programmes. Also advise the State / Central Governments on the agriculture development through trade and agribusiness policies and programs.

Our Objectives

· To provide exposure to and get feedback from farming community, their associations and agro-based industries in technological developments, innovations and trends in agribusiness in the globalised economy, so as to ensure sustained agricultural growth through agribusiness. 
· To interact with State / Central Government and other policy making bodies in respect of agriculture policies and programs so as to convert them as engines of inclusive growth through agribusiness. 

· To print, publish, sell or distribute periodicals, bulletins, reports. 

· To conduct the support studies, action research and capacity building projects on issues relevant to agribusiness.
· To take up extension in agribusiness through ICT and through networking of various government and non government agencies.
What We Do
· Action oriented research and collections of data and information from various sources from within as well as outside the country. 

· Capacity building of stakeholders through innovative programs and organizing seminars, conferences on various issues related to agribusiness directly or in joint venture. 

· Publish periodicals / newsletters regarding issues and developments in latest agri technologies, innovations and agribusiness. 

· Liaise with Government of India, State Governments and with WTO Secretariat, other international organisations, aid agencies and NGOs working in the field of agriculture. 
· Preparation of training material in print as well as in audio visual format for dissemination amongst farming community.
Our Achievements

· CITA has participated in almost all areas of agri policy making process in the Central Govt. 

· It has been conducting good number of capacity building programs, especially in the areas of agriculture of marketing, commodity future trading, agriculture exporters etc. 

· CITA has entered into a contract with UNCTAD-India for capacity building. Pro poor export development activities for potential commodities like Flowers, Medicinal plants, Kesar mangoes, Cashewnuts, Spices etc. are taken up. A unique approach of audio-visual documentation of marketing and value addition by tribal mango growers with special reference to mandi practices is attempted as part of development of roadmap for Kesar mango. 

· Sharad Krishi, a multi-lingual magazine dedicated to modern agribusiness is published since January 2005 in Marathi, Hindi and Kannada. It has been received very well by the farmers and other stakeholders. Sharad Krishi is a National Magazine. It has received two National Awards. 

· CITA has to its credit research reports on World trade in; Poultry, Egg & Egg products, Dairy, Wine, Raisins, Sugar, Apples, Fresh Grapes, Edible Oil, Mangoes, Organic foods & Cotton. 

· Contribution in quarantine policy, especially for Grapes, Apples and other fresh produce.
· Skill building for agricultural production, productivity and agri based services like agri tourism, eco conservation etc.
How Do We Work
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CITA, a not for profit company, registered under Section 25 of the Companies Act, is managed by its board of directors, headed by Mrs. Anuradha J. Desai, Chairperson, Venkateshwara Hatcheries Group. Other members of the Board of Directors are; Shri. Shivajirao Patil, a veteran cooperator from Maharashtra, Shri. Mithalal Mehta, Ex Vice President, Rajasthan Livelihood Mission and Ex Chief Secretary, Rajasthan, Padmashree Dr. M.Mahadevappa, a renowned agri scientist from Karnataka, Shri. Shankerlal Guru, doyen of agriculture marketing and recipient of National Award in Agriculture Marketing from Gujarat, Smt. Supriya Sule, a dynamic force for women’s empowerment and Member of Parliament from Maharashtra, Smt. Rajshree Pathy, the renowned industrialist heading Rajshree Group of Industries in Tamilnadu, Shri. Prafulla Samal, a veteran in agri marketing and social development and Member of the Cabinet of Orissa looking after important portfolios of Panchayati Raj, Information and Public Relations, Shri. Deepak Jain, an industrialist from dairy sector, Shri. Vinay Kumar, an authority in sugar industry who is the Managing Director of National Federation of Co-operative Sugar Factories and Dr. B.D. Pawar, Ex Director of Agriculture Marketing, Maharashtra and recipient of National Award in Agriculture Marketing.

Working Team
Dr. B. D. Pawar has been working as full time Director of CITA since 2004 without any honorarium, salary or financial benefits. The professional team of CITA functions under his day to day guidance and supervision. Chief Executive Officer, Shri. Pradip Patil, an agribusiness professional committed to institutional building, leads the team of experts and professionals. With more than twelve years of service in the Department of Agriculture, Maharashtra State as a Technical Officer, he has a rich experience in agricultural extension management and programme monitoring. Dr. Mahendra Madhup, recipient of ‘Atmaram’ Award & ‘Chaudhari Charan Singh’ Award is a seasoned professional in agri rural journalism. He has anchored around 3000 Doordarshan programs on agriculture. Shri.M.K.Venugopal, an agricultural extension professional is former Deputy Director of Agriculture from Karnataka. He has also served the print and visual media for E TV and Annadata Magazine of Eenadu Group, Hyderabad. Other members of the team are in the areas of editing the magazine, circulation, coordination of various orientation programs and institutional tie-ups. Many experts and professionals from agribusiness and socio-economic-techno-commercial sectors have been associated with CITA as honorary resources persons.
What We Plan - Programmes for 2009-10
· To organise the operationalisation of e-trading in the cut flowers, orchids. 
· Conduct orientation, training programmes for the farmers stakeholders in linking the farmers to the better marketing practices, value addition and better realisation.

· Conduct orientation of the needy people in certification for various agricultural produce e.g. Globalgap, Good Marketing Practices, Organic Certification, HACCP etc.
· Conduct action oriented research for keeping the national authorities ready to invoke anti dumping measures in case of need. CITA plans to begin with milk and milk products. Also depending on the support, other sectors like poultry, raisins etc. would be taken up for such studies.
· Geographical indications for Mahabaleshwar Strawberries and Deogad or Konkan Alphonso Mangoes has been identified for which project shall be initiated for registration.
· Programmes of International Organisations and Aid Agencies shall be implemented.
Sharad Krishi Magazine

· Editions - Currently published in three languages viz. Hindi, Marathi and Kannada. Editions in other languages would also be taken if the need comes up. Enquiries for tie up with Sharad Krishi for arrangements for collection of articles and success stories, translation, editing, printing, dispatches and circulation alongwith advertisement collection are solicited. 

· Special Issues - Special issues focused on Farmers Innovations, Food Processing, Climate Change & Agribusiness are planned. Experts are requested to contribute articles and success stories on these topics.  

· Subscriber base - Sharad Krishi magazine reaches farmer's organisations and also progressive farmers, extension workers, researchers and policy makers in the States of Maharashtra, Rajasthan, Madhya Pradesh, Karnataka and Gujarath. 

· Postal Tie up - Sharad Krishi has entered into a tie up with India Post in Maharashtra. Under this arrangement, around 4100 Post Offices in selected 10 districts display a poster and sample copy of Sharad Krishi and accept subscription on behalf of Sharad Krishi. Magazine is dispatched directly to the subscriber by the publisher each month. Similar tie up is coming up for Karnataka State. Gradually, Sharad Krishi will reach every nook and corner of the country with the help of India Post.

Capacity Building Programmes 

· Cut Flowers - CITA is working on a concept of e-trading of cut flowers. Under the UNCTAD-DFID-MoIC Project, CITA has developed a website www.polyhouseproduce.com. Banking upon the database of polyhouse flower growers of Satara district contained in this website, an online platform for e-trading of cut flowers is proposed to be developed. This facility would be developed with the help of one of the national spot trading exchanges. Information of growers from other areas would also be added with the help of respective growers associations.
· Cashewnut - The profile of cashewnut growers and processors in Maharashtra is distinctly different from other parts of the country. Each cashewnut grower harvests a small quantity, which is aggregated by middlemen. Similarly, processing is dominated by decentralised small processing units. This calls for concerted efforts to strengthen the supply chain to reduce losses and provide better returns to the growers and processors. Common procurement and storage for raw cashew, common grading and handling facilities for processed cashew nuts, brand equity and processing for bye products would be the important interventions CITA is planning to achieve this.

UNCTAD-DFID-MoIC Project (link)
Useful Links
		Name of Institution

		URL
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	Greenhouse Technology

	 

	www.mahaagri.gov.in
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	UNCTAD (United Nations Conference on Trade and Development)

	 

	www.unctadindia.org
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	DFID (The Department for International Development, Govt. of UK)

	 

	www.dfid.gov.uk
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	FISME (Federation of Indian Micro and Small & Medium Enterprises)

	 

	www.smeconsultants.in
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	MoCI (Ministry of Commerce & Industries, Govt. of India)

	 

	www.commrce.nic.in
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	Sikkim Floriculture

	 

	www.sikkimfloriculture.com
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	Agriculture Department, Government of Tamil Nadu

	 

	www.agri.tn.gov.in/
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	India Development Gateway

	 

	www.indg.gov.in/
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	Agriculture Department - Government of Assam

	 

	www.assamgovt.nic.in
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	Haryana Government Departments/Organisations

	 

	www.haryana.gov.in/
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	National Horticulture Board

	 

	www.nhb.gov.in
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	National Horticulture Mission

	 

	www.nhm.nic.in
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	National Horticulture Mission (Maharashtra)

	 

	www.mahanhm.gov.in
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	Agricultural and Processed Food Products Export Development Authority (APEDA)

	 

	www.apeda.com
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	Agricultural Marketing Information Network

	 

	www.agmarknet.nic.in

	[image: image16.png]



	Department of Agriculture & Cooperation, Ministry of Agriculture, Govt. of India

	 

	www.agricoop.nic.in/
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	Maharashtra State Agriculture Marketing Board [MSAMB]

	 

	www.msamb.com
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	Punjab State Agricultural Marketing Board

	 

	www.mandiboard.nic.in

	[image: image19.png]



	Madhya Pradesh State Agricultural Marketing Board

	 

	www.mpmandiboard.com
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	Rajsthan State Agricultural Marketing Board

	 

	www.rajamb.com
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	Agricultural Marketing Department , Govt. of A.P.

	 

	market.ap.nic.in
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	Karnataka State Agricultural Marketing Board

	 

	www.ksamb.gov.in
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	Agribusiness Information Centre (AIC)

	 

	www.agroindia.org
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	Agricultural Marketing, Tamil Nadu

	 

	www.tnagmark.tn.nic.in
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	National Agricultural Cooperative Marketing Federation of India Limited

	 

	www.nafed-india.com
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	National Commission on Farmers

	 

	www.kisanayog.gov.in
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	Krishi Vigyan Kendra, Ghatkhed, Amravati

	 

	www.kvkamravati.org
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	Krishi Vigyan Kendra, Baramati

	 

	www.kvkbaramati.com

	[image: image29.png]



	Krishi Vigyan Kendra, Kosbad Hill

	 

	www.kvkkosbadhill.com
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	Krishi Vigyan Kendra Babhaleshwar, Ahmednagar, Maharashtra

	 

	www.kvk.pravara.com
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	Dr. Balasaheb Sawant Konkan Krishi Vidyapeeth, Dapoli (Agricultural University)

	 

	www.dbskkv.org
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	Department Of Agriculture( Maharashtra State)

	 

	www.agri.mah.nic.in
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	National Medicinal Plants Board

	 

	www.nmpb.nic.in
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	India Meteorological department

	 

	www.imd.gov.in
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	India Meteorological Department

	 

	www.imdmumbai.gov.in
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	India Meteorological Department

	 

	www.imdagrimet.org
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	National Centre for Medium Range Weather Forecasting (NCMRWF)

	 

	www.ncmrwf.gov.in
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	Weather Resource System for India

	 

	www.weather.nic.in
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	Horticulture Training Center

	 

	www.htcindia.org
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	ICAR-Indian Council of Agricultural Research

	 

	www.icar.org.in


	


[image: image41.jpg]assisting in enhancing understanding of the
development and pro-poor dimension of key trade
issues relating to the Doha work programme and India's
FTAengagements.

Component Il engages in ‘downstream’ actions, to build
stakeholder capacities for understanding and managing
the impact of globalization on their respective
constituencies. The activities under both these
components are interlinked.

CITA, as a Tier 1 partner for Agriculture Sector,
formulates and implement TRCB activities in
consultation with UNCTAD. CITA coordinates with Tier 2
institutions to take up specific activities of research,
dissemination and capacity building that have been
agreed by the stakeholders in the sector inception
workshop and stock taking workshops. The Tier 2
partners include institutions, associations that have inks.
with trade issues in agriculture sector and have the
outreach to the poor. CITAwith Tier 2 partners has made
effective interventions in ltchi in Muzaffarpur; organic
spicesin tribal areas of Orissa; mangoes i tribal areas of
Gujarat; chillies in Andhra Pradesh; herbal products in
Karnataka; floriculture in Sikkim etc.

About CITA

CITA is a not for profit company with a mission to
‘Empower farmers and stakeholders for 21st century
agribusiness through various programs and advise the
State / Central Governments on the agriculture
development through trade and agribusiness policies
and programs'inthe globalised era.

CITAwas setup with the objective to provide exposure to
and get feedback from farming community to improve
agri-marketing, to interact with State / Central
Government and  other policymaking bodies, to
disseminate information through various media, to
conduct studies and research projects on issues
relevantto agribusiness etc.

Besides various capacity building programmes, CITA
publishes a multiingual magazine ‘Sharad Krishi' since
January 2005.

AAGRO BASED INDUSTRIES
A3, Gurukrupa Apts., Narveer Tanajiwadi,
Shivajinagar, Pune - 411 005,

CENTRE FOR INTERNATIONAL TRADE IN AGRICULTURE & f

Teieax: 9120 25533122, (BT

e-mail - cita.pune@gmail.com,
URL: www.citaworld.org
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